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Why arts

and creativity
belong

In every
community
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‘We're the
Indiana Art
Commission.

Ou focd IS On strengthenin
Indlana through arts and creatlwty

Resounding Joy




"In communities across the
Midwest, we found quality of life
matters more for population
growth, employment growth, and
lower poverty rates than quality of
business environment.”

Michael Hicks - George and Frances Ball Distinguished Professor of Economics and Director of the Center for Business and
Economic Research, Ball State University as published in Brookings




What Do We Mean by Quality of
Life?

* Recreation opportunities
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« Cultural activities, and;

- Excellent services (e.g., good schools,
transportation options)






Quality of life matters In

people’s decisions to move or
stay, and it drives how "a
attached they feel to where ()
they live.
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People with access to arts
and cultural activities are
more attached to their
communities — in both
feelings and action.

nstitutes Community Ties: Understanding What Attaches People to the Place Where they Live




When people are more

attached to a community:

 They are more likely to stay
 They are more likely to volunteer
 They are more civically engaged
 They are more philanthropic

LE

nstitutes Community Ties: Understanding What Attaches People to the Place Where they Live



LifeLong Arts Indiana




Older adults who engage
In arts activities

experience less loneliness

and depression, and z
better wellbeing. =

National Endowment for the Arts, 2006




Arts activities
positively impact the
mental health of older

adults to a statistically z
significant degree. -




Art Beat — South Bend




2X as likely to graduate college.

5X less likely to drop out.
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$1 spent on the arts per i g
child saves $9 on other costs.

Americans for the Arts







689%o of tourism is driven by
arts, heritage and history.
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Arts and
Creativity |
In Indiana
Communities
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NoCo Art Mobile - Jeffersonville
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Dillsboro Jazz Festival
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Peru Visual Arts Festival
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Fort Wayné Storm Drain Murals




Thyen-Clark Cultural Center
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Rensselaer Art Walk
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Arts for Learning




- Committing resources for initiatives such as:
« Arts in your parks, greenspaces, farmers markets
« Grants to support the development of arts

organizations and arts events

A city arts commission

Cultural planning

Out of school arts programs for youth

Creative aging programs for older adults

« Actively connecting with arts organizations
and creatives in your community

- Including creative-based businesses to your economic
development recruitment and retention strategies




- Establishing ordinances that support creative efforts
such as murals and outdoor performances

« Establishing clear and straightforward right-of-way
guidelines and processes to support community events
such as artist markets, concerts or festivals
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- Putting creatives on city boards and commissions and
asking them to serve on task forces or be a part of
other local solution-seeking groups



Arts Alliance of Greater Bloomington




Arts Project Support

« Support for a community-based
arts project

« Schools, libraries, units of
government, nonprofit
organizations of any type eligible

to apply

« Awards up to $4,000. No
matching funds required.
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Two application cycles in 2025
« Spring Deadline — March 4
« Fall Deadline — September 9
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Fort Wayne Museum of Art
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2023 Creative Convergence P
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Creative Convergence
Workshop and Early Action
Grant Program

« Training for community teams on
incorporating arts in community
development at in-person workshop in
November

« $10,000 early action grant for
participating communities

«  Mentoring throughout project planning
and execution

- FREE

Application opens in 2025



INDIANA
FeBOLD

SE Strategy  Industries  Programs  News/Events  Foundation  About

Gov. Holcomb Announces $250M Lilly Endowment Grant To Accelerate Quality Of Place
Across Indiana

Funds will support investments in communities throughout the state
focused on blight remediation and redevelopment, public arts and
cultural initiatives

Transformative Arts & Culture
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elp st're'ngﬁ}then your
hrough arts and creativity.
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Art Beat Festival — South Bend
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Indiana Arts Commission
Executive Director
mmichaelsen@iac.in.gov
317.903.6728

Lydia Campbell-Maher
Indiana Arts Commission
Community Services Program
Manager

317.618.1522


mailto:mmichaelsen@iac.in.gov
mailto:Lcampbellmaher@iac.in.gov
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